
Social Media 101



Twitter
• Audience: Influencers (Media, Regulators, Activists)

• Advantages:
• Influence the narrative / win over key influencers 

• Disadvantages: 
• Small Audience: Only 1 in 5 Americans are Active on the Platform
• Echo-chamber: 10% of users account for 80% of Tweets
• High Risk: Stream of consciousness, clout competition, 

permanence of remarks



Facebook
• Audience: General Public (69% of Americans active on FB)

• Advantages:
• Combines longform and visual
• Allows you to easily share links to additional information

• Disadvantages: 
• Requires frequent monitoring (comments, messages, etc)
• Less popular with Gen-Z who more frequently use platforms like 

Instagram and TikTok. 



Instagram
• Audience: 71% of adults 18-29, 48% of 30-49, 29% of 50-64

• Advantages:
• Prioritizes visual over written
• Target younger audience
• Less hostile 

• Disadvantages: 
• Difficult to convert to clicks (i.e. Link in Bio)
• Not really a political / policy platform



Use Visuals



Scheduling



Timeliness



Managing Correspondence

• In settings, you can turn off ‘Messenger’ & replace w/ ‘Send Email’



Cost / Benefit
“You can’t get in trouble for what you DON’T say.” - Unknown
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