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Where we find ourselves
Challenge of the Climate Challenge
Studying our approach
How must oil & gas communicate the essential value it delivers?
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Energy 
affordability 

concerns 
decrease with 

energy cost
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Perceptions 
put energy and 

environment 
against each 

other



5

Perceptions 
of the industry 
are not tied to 
what it can 
control
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Source: EY 2017 – How do we regenerate this generation’s view of oil and gas?

The industry is not
seen as appealing
for younger
generations

http://www.ey.com/Publication/vwLUAssets/ey-oil-and-gas-perspectives-generations-views/$FILE/ey_survey_careers.pdf


Fear & Hope
R O L E  O F  C L I M AT E
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Data: Yale Program on Climate Change Communication; Chart: Chris Canipe/Axios

Source: Yale Program on 
Climate Change 
Communication

https://urldefense.proofpoint.com/v2/url?u=https-3A__link.axios.com_click_15786974.920_aHR0cDovL2NsaW1hdGVjb21tdW5pY2F0aW9uLnlhbGUuZWR1L3dwLWNvbnRlbnQvdXBsb2Fkcy8yMDE5LzAxL0NsaW1hdGUtQ2hhbmdlLUFtZXJpY2FuLU1pbmQtRGVjZW1iZXItMjAxOC5wZGY-5FdXRtX3NvdXJjZT1uZXdzbGV0dGVyJnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPW5ld3NsZXR0ZXJfYXhpb3NnZW5lcmF0ZSZzdHJlYW09dG9w_59cd9eddd4cd664a1d8b5122B5f0e7c01&d=DwMFaQ&c=nGJ3DvCCJ_qjA9N0MZvrjA&r=6-F2D0Ubop3K3ey94NW4yIzP8BATeRUB89DgKtFM7FA&m=U9SbxxfyrqbD6jxDWOXybQFLtuI5qpvmwbO9OMB6q40&s=Gty9xZWkROMAMCYTZVgqKFgOmMPoObE17UFLS5i8tQw&e=


Bias to Action
R O L E  O F  C L I M AT E

8



Bias to Blame
R O L E  O F  C L I M AT E

9Data: Brunswick Group survey of 1,000 registered U.S. 
voters conducted Dec. 3–13. Margin of error ±3.02; Chart: 
Axios Visuals

https://urldefense.proofpoint.com/v2/url?u=https-3A__link.axios.com_click_19538144.28837_aHR0cHM6Ly93d3cuYnJ1bnN3aWNrZ3JvdXAuY29tL21lZGlhLzY3ODAvYnJ1bnN3aWNrLXVzLXZvdGVycy1wZXJjZXB0aW9ucy1vZi1jbGltYXRlLWNoYW5nZS1hbmQtZW5lcmd5LXBvbGljeS5wZGY-5FdXRtX3NvdXJjZT1uZXdzbGV0dGVyJnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPW5ld3NsZXR0ZXJfYXhpb3NnZW5lcmF0ZSZzdHJlYW09dG9w_59cd9eddd4cd664a1d8b5122D5530bab6&d=DwMFaQ&c=nGJ3DvCCJ_qjA9N0MZvrjA&r=6-F2D0Ubop3K3ey94NW4yIzP8BATeRUB89DgKtFM7FA&m=2f4pF89D5s7ihrZFx8ThTRrJKBiSL_GdfZtQagY8Mp4&s=mnBSl4qNHLy2cklZBm-UWV9qltD1tigET3OqyCzbOHI&e=


Who has made progress?
R O L E  O F  C L I M AT E
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Who has made progress?
R O L E  O F  C L I M AT E
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Where would we 
be if….

R O L E  O F  C L I M AT E
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API 6/14/2019
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The
measure
of success: 
Policy vs. Public 
Support
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Public 
communications is a 
priority

The Communications 
Advisory Council
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Many in the 
public don’t 
like the industry.
We need to earn their 
support.



16

The opposition 
is relevant 
and relatable



For every COMPLEX PROBLEM
there is an answer that is 

CLEAR, SIMPLE and WRONG
- H. L. Mencken
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Who we are
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Where we are
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What we stand for
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How we see the future
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Energy for Progress
Imagine That
Cooking With Gas
Your Energy
Look Beyond
New Mexico Oil & Gas Assoc.
Oklahoma Energy Resources
Energy of North Dakota
Texas Oil & Gas Association
Texans for Natural Gas

Great Campaigns (plus Life: Powered)
Www.Energyforprogress.org

https://imaginethat.org/?utm_referrer=https%3A%2F%2Fwww.google.com%2F

https://cookingwithgas.org/

https://yourenergyamerica.com/

http://www.lookbeyond.org/ @lookbeyond_org

https://www.nmoga.org/benefits_of_oil_natural_gas / @saferstrongernm

https://www.oerb.com/about/advertising/television

https://energyofnorthdakota.com/ @EnergyofND

https://www.txoga.org / @TXOGA

@TXforNatGas

Follow me @NatGasPower

https://www.youtube.com/playlist?list=PLLF4kBvOHH68ebdbauXox9huo65ocaXzE
http://www.energyforprogress.org/
https://imaginethat.org/?utm_referrer=https://www.google.com/
https://cookingwithgas.org/
https://yourenergyamerica.com/
http://www.lookbeyond.org/
https://www.nmoga.org/benefits_of_oil_natural_gas
https://energyofnorthdakota.com/
https://www.txoga.org/
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