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Executive Director’s Report



The "Compliance Activity Tracker" has been 
established for each member of our compliance 
team and will be reported monthly. Tracing the 
number of callers/walk-in clients, reports reviewed 
and email correspondence, OEC will be in a better 
position to demonstrate its commitment to its 
mission and meeting clients where they are to help 
each achieve compliance. Nearly 400 reports were 
reviewed by only 2 staff members in December 
2024-January 2025. Of note is that our 3ª 
Compliance Officer Number is still in the early 
stages of training and limited in scope and 
availability of work at this point in development.

In addition, we anticipate utilizing this tracker as an 
educational tool and to inform leadership in the 
development of a Frequently Asked Questions 
section for publication on the OEC website by Fall 
2025.



Ethics Commission:
Operational 
Assessment



Budget





Legislative



Advisory Opinion Requests
Outstanding/Pending

Informal Opinions
oAOR-2020-05: Ethical Issues related to collaboration related to education for state employers

oAOR-2020-03 & AOR-2020-02: Does “Solicitation” definition include items purchased for a raffle by an 
Affiliated Association for benefit of PAC
Formal requests no longer applicable to requestors. 

oAOR-2020-01: Rules and requirements for 3rd parties connecting contributors to candidates

oAOR-2016-01: Time restriction and clarification sought on contributions to political parties and how 
associated activities/expenditures fit within the definition of campaign expenses or officeholder expenses.

Staff Memorandums
oAOR-2019-02: Are virtual, digital, or crypto currencies considered "anything of value" under current statute 

and ethics rules?



Guardian System









Track political advertising and activity and make research available via an industry-neutral 
online software platform (SaaS). Services provided to media firms, agencies, platforms, etc. 

• Advertisement tracking conducted on Radio, TV, connected TV/Streaming Devices, & Digital  
• Includes all national broadcasters, 80+ cable networks, 1,100 local broadcasters, 36,500+ 

digital advertisers and publishers, and extensive Connected TV/Over the Top(OTT) 
streaming.
oTV accounts for 22+ million households in all 210 Designated Market Areas (DMAs)

• Captures device-level activity and conducts comprehensive spending analysis including 
monitoring millions of airings a day. For example:

• Over the Air/Cable Broadcast Media Sellers report directly to Adimpact
• Adimpact verifies through FEC

• Connected TV or CTV (i.e., smart/stream devices) 
• Digital: Google, X, META/Facebook self-report activity in 3 different areas

• Pulled together on Adimpact’s end for the user



Comprehensive 
Political Spending 

Insights

Access detailed tracking of 
political expenditures for 
Oklahoma across campaigns, 
cycles, and races, with granular 
data down to TV or radio station 
spending.

Intuitive, easy-to-navigate 
dashboards enabling quick 
access to data.

Includes Candidate, PAC, 
Coordinated and Independent 
Expenditures by race.  Detailed 
spending by advertising 
medium separated by week.



SaaS platform designed to analyze data across linear and streaming at the local level. 
Provides market share by advertiser, network, station, app, and DMA.  







Powerful & Easy        
Analysis Tools
Filter and export data, 
across races, advertisers or 
time periods to easily 
compare to contributions 
or reported advertisers.

Filters Include:
• Date: Back to 2018
• Race: Federal, State and Local, including Ballot Measures.
• Race Type: Down Ballot, Governor, House, Presidential, Senate
• Advertiser Type: Candidate, Coordinated, Issue Group
• Media Type: Broadcast, Cable, CTV, Digital, Radio, Satellite
• Advertiser: Named Candidates and Independent Expenditures
• Team Party: Democrat or Republican
• Market or State: All 210 Media Markets available

One-click export to 
PowerPoint, PDF, Excel or 
export image files of charts 
and graphs.

Advertiser Party Broadcast Spend CTV Spend Cable Spend Digital Spend Radio Spend SPEND
People for Opportunity Republican 583,030 728,617 354,473 79,598 67,115 $2,010,576
Protect our Freedoms Republican 444,530 502,209 89,977 69,900 $1,106,616
46 Action Independent 372,040 50,974 $423,014
Blue Horizon PAC Independent 395,850 484 13,625 $409,959
Keith for Tulsa Mayor Republican 224,000 74,251 36,985 10,101 $370,289
Hands Off Our Courts Democrat 334,891 2,036 32,376 $369,303
Bingman for OK Corporation Commissioner Republican 240,000 8,572 89,935 $338,507
Yes on State Question 833 Independent 178,645 56,712 $235,357
Citizens to Promote OKC 2024 Independent 83,410 106,557 $189,967
Fairness Corp Independent 162,630 12,155 15,000 $189,785
Boatman for OK SD-25 Republican 10,843 151,235 4,022 $166,100
Oklahoma Growth Alliance Independent 45,385 89,376 14,850 $149,611
Wallace for OK HD-32 Republican 71,840 20,874 51,180 $143,894
Alliance for Secure Energy Republican 104,935 36,669 662 80 $142,346
Johnson for Oklahoma County Sheriff Republican 105,660 19,798 $125,458

  

  

   

   

   

    

   

  

 

   

    

  

   

   

   

  









Easily Export or Share Video Files

Review all ads in one easy to navigate 
platform to check for proper 
disclaimers.

Broadcast, digital video, 
and CTV in one place.

Real-time logs are updated within 
minutes of a spot's airing.

Analyze Messaging

Filter database by Advertiser, 
Issue, Target, Tone, etc.  Search all 
transcripts for key words.

Click the ad for additional detail 
including impressions, spending and 
total airings by market and media 
type.



On the road? The AdImpact App will put the 
power of our data in the palm of your hand!

• Spending and creative insights at your 
fingertips

• Customize push notifications for the 
races you care about most

Download our new 
Mobile App!



Contribution Limits



 * Indexed for inflation in odd-numbered years.

†”PAC” here refers to a committee that makes contributions to 
other federal political committees. Independent expenditure- only 
political committees (sometimes called “Super PACs”) may 
accept unlimited contributions, including from corporations and 
labor organizations.

‡ The limits in this column apply to a national party committee’s 
accounts for: (i) the presidential nominating convention; (ii) 
election recounts and contests and other legal proceedings; and 
(iii) national party headquarters buildings. A party’s national 
committee, Senate campaign committee and House campaign 
committee are each considered separate national party 
committees with separate limits. Only a national party committee, 
not the parties’ national congressional campaign committees, may 
have an account for the presidential nominating convention.

**Additionally, a national party committee and its Senatorial 
campaign committee may contribute up to $62,000 combined per 
campaign to each Senate candidate. 110.2(e).





Attorney General Opinion





Executive Session
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Case No. 2024-03 alleging violations 
of Ethics Rule 2, Campaign Finance.



Case No. 2024-37 combined with 
2023-27, alleging violations of 

Ethics Rule 2, Campaign Finance.



Case No. 2022-26 alleging violations 
of Ethics Rule 2, Campaign Finance.



Case No. 2022-38 alleging violations 
of Ethics Rule 2, Campaign Finance.



Case No. 2022-43 alleging violations 
of Ethics Rule 2, Campaign Finance.



Case No. 2022-12 alleging violations 
of Ethics Rule 2, Campaign Finance.



Case Nos. 2023-10 combined with 
2024-35, alleging violation of Ethics 

Rule 5, Lobbyist Registration and 
Reporting.



Complaint C-25-02



Complaint C-25-01



Complaint C-24-39



Complaint C-24-40



Complaint C-24-25
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